








23. Scrape, Don't Rinse Scrap-
ing food off plates rather than rinsing
them before putting dirty dishes in the
dishwasher could save 25 gallons of
water per load, according to the EPA.

Difficulty: ¢

24. Green Paints, Materials,
and Accessories According to
the California Air Resources Board,
indoor air quality in the state is worse
than outdoor air quality, thanks to the
toxins in paint, wood finishes, carpet,
adhesives, and solvents. In fact, air
quality in new and recently renovated
homes can be up to 10 times more
polluted than outdoor air quality. To
cut down on indoor toxins, opt for
Green Seal certified paints and solvent-
free adhesives. Difficulty: ¢ ¢

25. Reduce, Reuse,
Recycle Kids have
been learning it for years,
but it’s an important man-

tra to remember at home.

Reducing your garbage

by 25 percent reduces
CO, emissions by 1,000 pounds per
year. In addition to keeping waste out
of landfills, recycling also saves energy.
EPA estimates that our current recy-

cling efforts save |.48 quadrillion BTUs
(equivalent to | 1.9 billion gallons of

gas). Difficulty: ¢ ¢

26. Displace Water Put a plastic
bottle or a plastic bag weighted with
pebbles and filled with water in your
toilet tank. Displacing water in this
manner saves five to |10 gallons of
water a day.That’s up to 300 gallons
a month, even more for large families.

Difficulty: ¢

27. Seal Your House The energy
and money invested in heating or cool-
ing your home can be easily wasted by
gaps here and cracks there.Visit the
DOF’s Energy Efficiency and Renew-
able Energy site for a printable home
energy audit, check your home for
cracks, and have adequate installation
installed. In addition to lower energy
bills, you could receive up to $500 in
federal tax credits over a two-year

period. Difficulty: ¢4 ¢

28. Keep Your Garden Green
It might surprise you to learn that
homeowners actually use 10 times
more pesticides and fertilizers per acre
than farmers, on average; 67 million
pounds of the stuff are applied on
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lawns each year. Opt for native plants,
safer pesticides, and compost for
fertilizer instead. Difficulty: ¢ ¢

29. Say Goodbye

to Junk Mail Bulk

mail accounts for 5.2

million tons of waste

each year.That’s 100
million trees that could be removing
carbon dioxide from the atmosphere
being cut down every year just to
create junk mail in the U.S.To stop junk
mail from arriving at your door, sign up
with the New American Dream (www.
newdream.org/) to be taken off junk
mailers’ lists. Difficulty: ¢

30. Ditch Plastic Water Bottles
Plastic water bottles and the harsh
blow they’ve dealt to the environment
have been widely publicized.VWhen you
can, take water with you in a steel, alu-
minum, or recycled glass bottle instead.

Difficulty: ¢4

Amy Westervelt writes about various
shades of green for a number of publica-
tions, including Budget Travel, Plenty,
and Sustainable Industries.



Continued from page 9

It Green, a non-profit dedicated to
furthering the residential green building
market. In July, Build It Green released
GreenPoint Rated Existing Home rat-
ing system, a new system for evaluating
existing residential structures. Build It
Green is currently training certifiers,
who will need to be instructed on the
system before they begin certifying
homes. It’s a long process, but accord-
ing to Bartle, it will eventually lead to
the inclusion of green features on the
MLS, which will help buyers search
more easily for green homes.

In the meantime, agents need to be
on the lookout for hidden green gems.
“| just visited a new development the
other day—a gorgeous brick building,
with beautiful old timber beams—and
they had retained a lot of the original
structure, then reused anything they
had torn down, plus outfitted the
homes with radiant floor heating,
double-pane windows, all sorts of
green building bells and whistles, but
they don’t even market it as green,”
says Bartle.“There are a lot of green
buildings out there that you would
never even know about if you don’t
tour them.” &&=

Amy Westervelt writes about various
shades of green for a number of publica-
tions, including Budget Travel, Plenty,

and Sustainable Industries.
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Continued from page 11

Another way to lowerVOCs in a
home is by replacing synthetic carpets
with rugs made with natural fibers. If
a homeowner chooses to install hard-
wood floors instead of carpet, hardwood
floors made with oriented-strand board
(OSB) emit lower levels of formaldehyde
compared with most woods. OSB is an
engineered wood that is formed by layers
of wood flakes. It can be used for sheath-
ing walls, floors, and roofs. OSB wood
also uses almost all of the wood from the
trees grown to produce it, thus reducing
the number of trees harvested.

For the “dark-green” environmentalist,
furniture made with hemp and organic
materials is widely available; many com-
panies also make furniture that meet the
requirements of the Sustainable Forestry
Initiative® (www.sfiprogram.org/).

Green on the Outside

One of the easiest and least costly
ways to conserve water in a yard is by
planting native vegetation. Native plants
do not need herbicides, fertilizers, or
pesticides to grow, nor do they require
watering. Some homeowners are
returning to earlier times by installing
rain-catching systems, which capture and
use water that would otherwise enter
storm drains. Other ways to recycle
this natural resource include creating
downspouts that filter roof runoff
water directly onto a lawn, or buying
a rain barrel to capture water that can
be used to water gardens. Grey water
(wastewater generated from domestic
processes such as bathing, dish washing,
and laundry) can be captured with a
collection system and used for irrigation.

New concrete is another consid-
eration. Fly ash-based concrete has a
longer lifespan than most concretes
because it does not contain water. Fly
ash is a by-product of coal-fired power
plants that, typically, would end up in a
landfill. Substituting it in concrete actu-
ally creates a stronger product. Fly ash
is composed mostly of alumina, iron, and
silica, whereas most concretes are made
of gravel, sand, and water. ¢&=

Michelle D. Alderson is a Bay Area writer.

*Source: www.geconsumerproducts.com

ROUNDTABLE

Continued from page 19

Barbara, almost everything was built
prior to that.We're working with the
city government to bring Edison or
another provider and offer people

the ability to put solar power on their
homes with no out-of-pocket money.
Homeowners would have to do energy
upgrades—the weather-stripping, the
simple things—to be eligible. Putting so-
lar power on a home that leaks doesn’t
really make sense. Let’s plug the leaks
first.

The solar panels can be part of the
original purchase price upfront, through
either a Mello-Roos tax or something
like that, where it stays with the house,
instead of with the homeowner. The
offset in the utility expenses per month
would then pay for it over time.The
homeowner would have no outlay
upfront; their monthly outlay would be
the same. It would just be going to pay
off their Mello-Roos tax. It would be a
partnership between us [REALTORS®],
the city, and our public utility company.

Wright: | love that. That’s awe-
some. | think we have to get involved
with insurance companies. The apprais-
ers have to get on board.That’s where
we as REALTORS® can get involved, by
pointing out, not just to our clients, but
to the appraisers, the value that we're
adding for energy-efficient houses.

Singer: Does anyone provide
home energy audits when you
take a listing, or encourage
your sellers to do it?

Minton: | do offer a free home
energy evaluation to people who pur-
chase properties through our company.
| think the people appreciate it. Howev-
er, many people don’t understand, and
some don’t even care:“No, you don’t
have to do that.We don’t need that.” In
the future, people are going to under-
stand the difference it makes.

Hart: | think you're going to find
a lot of sellers who say | never had
any idea that | was leaking that much
energy.VWe had a client whose home
inspection showed there was a cracked
firebox in the furnace, and it had been
pumping carbon monoxide throughout
their house.The seller said,*“Oh, my
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god, how long have | been doing this?
I've been poisoning my kids.”

Singer: Looking out three to
five years, how do you see the
industry changing, and how
do you see your businesses
changing in terms of the
greening of real estate?

Wright: | am really looking for-
ward to three to five years from now.
| feel like a lot of the groundwork that
| have been doing will come back and
be very rewarding. I've done a lot of
the education and helped make a lot of
changes to my buyers’ homes. | believe
when they get ready to list those
homes, | will be getting that listing.

The media’s been doing a great
job, showing REALTORS® being
EcoBroker®s and describing their
services. Municipalities are coming
onboard. Certain guidelines are going
to be standardized. Home performance
testing won’t be this thing that no one’s
ever heard of. We’re building a solid
foundation, and in three to five years,
it’s going to be incredible. My business
will just be tenfold.

Marks: It’s really happening in all
quadrants of our society. It’s not just
real estate.

Hart: What'’s important three to
five years from now is bringing the
average agent up to our level. It’s about
making green real estate mainstream.
Then, we could get people to stop
thinking of a green house as being dif-
ferent, and instead think about a house
with better building techniques. Forget
about the “green”—it’s just better.

Minton: Within three to five years,
real estate agents are going to have a
lot more on their plate. They’re going
to be able to tell clients how important
energy efficiency, air quality,and com-
fort are, and how a real estate agent
can really help their clients find all of
this.Within three to five years, agents
are going to be able to assist with all of
those things. It’s going to be great. (&=

Want More?

An extended text version and

videocast of this discussion are
available on http://www.car.org/.
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Continued from page 22

LEAD GENERATION when the solar system’s installed,

and the customer has no cash flow
impact.”

Green construction loans, currently
available only in the San Francisco
Bay Area, typically get an eighth of a
percentage point discount on both the
interest rate and the fees.

“The fundamentals of real estate
development still apply, but the
homes have to be certified by the
U.S. Green Building Council, Build
It Green, or held to the equivalent
of those standards,” Liu says. “We do
primarily construction, permanent

multi-family, and permanent com-
mercial real estate loans. On the
solar financing side, we’re processing
dozens of applications a week. The

CREDIT REPORTS response has been great.” &&=
$10 PER PERSON
5 MINUTE FAX BACK Dinah Eng is a freelance real estate
800-691-7874 writer.
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Green and G sineipled

C.A.R.s Green 1ask Force outlines the basics of green best practices

REALTORS® HAVE A LONG TRADITION of understanding the importance of sustainability and
stewardship of the land. This relationship dates back more than a century to the preamble of the NATIONAL
ASSOCIATION OF REALTORS® Code of Ethics and a passage that easily could have been penned by

today’s eco-conscious real estate agents who are advocates for sustainability and environmental best practices:

“Under all is the land. ... They [the interests of the nations and its citizens] require the creation of
adequate housing, the building of functioning cities, the development of productive industries and
farms, and the preservation of a healthful environment.”

Today’s “ereen-minded” REALTORS® understand that sustainability is an essential resource and
ys g
management practice.

'The following are the goals and principles guiding today’s REALTORS® who are striving to green their
businesses in conjunction with existing REALTOR® policy.

Green REALTORS® seek to have each transaction create a positive benefit for their clients
and aim to give back to theirdommunities and the environment.

Green REALTORS® strive to incorpora/k/e/) sustainability in their business practices.

Green REALTORS strive to be a resource to dther agents and the general public regarding
renewable resources, green buildiﬁg)nergy efficiency, and indoor air quality.

Green REALTORS® seek to raise awarenes%ng tellow REALTORS® about conducting

business in an environmentdlly sound and beneficial manner.

Green REALTORS® form alliances with knéwledgeable and committed green service pro-
viders who can ﬁi&wr assist their clients.

Green REALTORS® understand that green features alone do not make their listings
“green homes.” Consequently, green REAL'TORS® accurately represent a home’s

green features arid enhancements.

Green REALTORS® educate their clients’about the value of green principles in creating
healthy homes, work places and gbmmunities, and a healthy environment.

Green REALTORS" assist their dlients in purchasing and/or creating
a healthier and m01€ ergy-efficient home.
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